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Salesforce Campaigns: The Strategy
Behind the Tool to Boost your
Marketing Impact
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When talking
about
‘Campaigns’
we could feel a
little...
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But we are
here to share
our

experience
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Tip #1

Spend more time
planning
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¥ Lack of alignment on stakeholders

¥ Lead engagement not tracked so
not measured

¥ Bad reporting, not useful to make
decisions
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Tip #2

Goals &
ampaign Structure
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202107_Email_LeadGen_Newsletter
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Q3_Adwords
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Product_Campaign
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2021 Q3

Q3_Email

202108 _Email_LeadGen_ProductLaunch

202107_Email_LeadGen_Newsletter
CHANNELS Q3_Webinar UMBRELLA

202107 Webinar_AlllAboutMyProduct CAMPAIGN
202108_Webinar_Campaigntips :

Q3_Adwords g
Brand_Campaign
Product_Campaign

Q3_Website

CONVERSION Q3_DemoForm

POINT Q3_TrialForm




Google Ads

SEO

WEBSITE

Newsletter

Demo Form

Tip #2

CHANNEL

Linkedin Ads

CONVERSION POINT

Webinar Landing Page

UMBRELLA CAMPAIGN

_______________________________________
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CHANNELS UMBRELLA
CAMPAIGN
-
CONVERSION

POINT
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O Use Record Type

mpaigr

B2B Marketing C

Those campaign track t nv wners i ms, Landing
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O Use Record Type

Campaign Record Type Channel Sub Channel Country
Always_Paid_Adwords_Brand Channel Paid Adwords Global
Always_Paid_Adwords_Product Channel Paid Adwords Global
202107_Email_WebinarAlllAboutMyProduct Channel Email Leadgen FR
202107_Paid_Facebook_WebinarAlllAboutMyProduct Channel Paid Facebook FR
O Use Custom Fields for filters 202107_Partnership_WebinarAlllAboutMyProduct Channel Partnership FR

202108_Email_LeadGen_ProductLaunch Channel Email LeadGen ES

202107_Email_Newsletter Channel Email Newsletter ES

Website_ DemoForm Conversion Point
Website_NewsletterForm Conversion Point

Website_WebinarForm Conversion Point
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New Campaign: B2B Marketing Channel

O Use Record Type Cam%)aign Information

Custom Fields

(O Use Custom Fields for filters

O Use the Date fields of Campaign and Planning
Campaign Members
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O Use Record Type

(O Use Custom Fields for filters

O Use the Date fields of Campaign and
Campaign Members

O Use Parent Campaign for Umbrella
Campaign

Tip #2

Campaign Record Type Channel Sub Channel Country
Always_Paid_Adwords_Brand Channel Paid Adwords Global

Always Paid Adwords Product Channel Paid Adwords Global
202107_Email_WebinarAlllAboutMyProduct Channel Email Leadgen

202107_Paid_Facebook_WebinarAlllAboutMyProduct Channel Paid Facebook
202107 _Partnership_WebinarAlllAboutMyProduct Channel Partnership

202107_Email_Newsletter Channel Email Newsletter ES

Website_ DemoForm Conversion Point
Website_NewsletterForm Conversion Point

Website_WebinarForm Conversion Point

PARENT:
202107_WEBINAR_AIIAboutMyProduct
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Q3_Email
202108_Email_LeadGen_ProductLaunch
202107_Email_LeadGen_Newsletter
Q3_Webinar

202107_Webinar_AlllIAboutMyProduct

202108_Webinar_Campaigntips
Q3_Adwords

Brand_Campaign

Product_Campaign
Q3_Website

Q3_DemoForm

Q3_TrialForm

Campaign Record Type
Always_Paid_Adwords_Brand Channel

Always_Paid_Adwords_Product Channel
202107_Email_WebinarAlllAboutMyProduct Channel
202107_Paid_Facebook_WebinarAlllAboutMyProduct Channel
202107_Partnership_WebinarAlllAboutMyProduct Channel
202108_Email_LeadGen_ProductLaunch Channel
202107_Email_Newsletter Channel

Channel
Paid

Paid

Email

Paid
Partnership
Email

Email

Sub Channel Country
Adwords Global

Adwords Global
Leadgen FR
Facebook FR
FR
LeadGen ES
Newsletter ES

e EEYEY}Y}Y}YTYEY]Y " rr0l} el
Website_DemoForm Conversion Point

Website_NewsletterForm Conversion Point

Website_WebinarForm Conversion Point
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Tip #3

Campaigh Member
automated association
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E.
= |

Automation Rules

Engagement Studio

Completion Actions

Custom Redirect
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Automation Rules

TIP #3

Record-triggered
Flow

Engagement Studio

Completion Actions

Custom Redirect
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WEBSITE
www.mywebsite.com

www.mywebsite.com?utm_medium=Email&utm_source=LeadGen
&utm_campaign=2021Q3_ProductLaunch_Email

www.mywebsite.com?utm_medium=PaidSocial&utm_source=Link
edin&utm_campaign=2021Q3_ProductLaunch_LKads

www.mywebsite.com?utm_medium=SocialMedia&utm_source=Fa
cebook&utm_campaign=2021Q3_ProductLaunch_FB
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Sandbox: UAT1

tsettings  Pardot Campaigns

tma Content Parcot
Activity

Name
) Filters: All time « All activities « All types
Q3_ProductLalie, Filters: All time « All activities « All types &

LeadGen
v Upcoming & Overdue

No next steps.
To get things moving, add a task or set up a meeting.

TEST JULIEN
No past activity. Past meetings and tasks marked as done show up here
v Planning
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WEBSITE
www.mywebsite.com

www.mywebsite.com?utm_medium=Email&utm_source=LeadGen
&utm_campaign=2021Q3_ProductLaunch_Email&SFCID=701300
00000H1i0QAC

www.mywebsite.com?utm_medium=PaidSocial&utm_source=Link
edin&utm_campaign=2021Q3_ProductLaunch_LKads&SFCID=70
130000000Ty003C

www.mywebsite.com?utm_medium=SocialMedia&utm_source=Fa
cebook&utm_campaign=2021Q3_ProductLaunch_FB&SFCID=701
30000000B5uTDECO




PAR R

MY WEBSITE

www.mywebsite.com?utm_medium=Email&utm_source=L C
eadGen&utm_campaign=2021Q3_ProductLaunch_Email& )
SFCID=70100021452
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MY WEBSITE

www.mywebsite.com?utm_medium=Email&utm_source=L
eadGen&utm_campaign=2021Q3_ProductLaunch_Email&
SFCID=70100021452

C

Email

Name

SFCID (hidden) ¢)<7

SUBMIT
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MY WEBSITE

www.mywebsite.com?utm_medium=Email&utm_source=L C
eadGen&utm_campaign=2021Q3_ProductLaunch_Email& )
SFCID=70100021452

Email

SFCID (hidden) ¢)<7

SUBMIT O

salesforce Jor]fe[e]s

Name
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salesforce

LEAD OBJECT

70130000000H1i0QAC
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salesforce

LEAD OBJECT

YES

¥

Lead or Contact
Decision

Contact

Find_Campaign_Member_Lea
d
ords

Create_or_Update_Campaign
_Member_Lead
D

Update Create Update
+ S +
Update_Campaign_Member_ Create_Campaign_Member L Update_Campaign_Member

Lead ead Contact
Updat ords Create Records Update Records

CleanedUp _Lead CleanedUp_Lead P9 CleanedUp_Contact
Upda ords Update Update Records
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salesforce

+ Follow Convert v YES,
D Lead or Contact
Decision
Activity Details Related
We found no potential duplicates of d Contact
this Lead. -
E
Find_Campaign_Member_Lea W Find_
Cases (0) v d tact
Get Records Get Re
c ian Hi > s > Create_or_Update_Campaign t Creat
ampaign History (2) _Member Lead _Men
Decision Decisi
\ Upcoming & Overdue
Update Create Update
@ @ &
NO past activit 2 - ~
Update_Campaign_Member_ Create Campaign_Member L . Update_Campaign_Member
Lead ead Contact
Update Records Create Records Update Records
£ @ ¥
i CleanedUp_Lead CleanedUp_Lead y CleanedUp_Contact

Update Records Update Records Update Records
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Tip #4

WEBSITE
www.mywebsite.com

www.mywebsite.com?utm_medium=Email&utm_source=LeadGen
&utm_campaign=2021Q3_ProductLaunch_Email&SFCID=701300
00000H1i0QAC
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WEBSITE
www.mywebsite.com

www.mywebsite.com?utm_medium=Email&utm_source=LeadGen
&utm_campaign=2021Q3_ProductLaunch_Email&SFCID=701300
00000H1i0QAC

www.mywebsite.com

www.mywebsite.com




You are viewing this page as a member

ivicuo

Software ERP en la nube -

Holded: tecnologia lider para empresas. Moderno y potente jRegistrate ya! A

B2B MARKETING

Keep your marketing laser-focused
on growing

( GetStarted )
company | Lead Generation | Marketing i i

Pages people also viewed

RightWave

) 4

Tip #4

SUCCESS STORIES

iViCuo

B2B MARKETING CONSULTING

Keep your marketir
laser-focused on
growing your comg
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document.referrer e —
laser-

“TING CONSULTING

g rOWi Nk your marketir

*“focused on
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Email

MY WEBSITE

www.mywebsite.com

Name

Referrer (hidden)

O

SUBMIT

O

salesforce Jor]fe[e]s
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salesforce Jor]fe[e]s

Does Campaign Exist ?

: YES
+ Lead or Contact ?
sion

Contact Default Outcome

tact
ecords

Find_Campaign_Member Lea Find_Campaign_Member_Con
d

Create_or_Update_Campaign Create_or_Update_Campaign
_Member_Lead _Member_Contact
sion

salesforce

Update Create Update Create

S T

Update_Campaign_Member_ Create_Campaign_Member L Update_Campaign_Member_ Create_Campaign_Member_C
d Contact ontact
Upda ords Create Records

LEAD OBJECT

CleanedUp_Lead CleanedUp_Contact CleanedUp_Contact
Update Recort Update Records Update Records
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Tip #5

Organizing
Campaigh member
status
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Question:
What'’s N 'y
responded? AT B

S

peacock
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Webinar
M Landing Page @

Email @ Email | . Form . Webinar -
-: Opened . clicked . submission . Attendance

Email sent
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Webinar
M Landing Page @&

Email Email o Form ~ Webinar -
#: Opened I clicked gsubmissiong gAttendanceg

Email sent
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Webinar
M Landing Page @

Email Email Form Webinar
-: Opened - . clicked -I submission . Attendance -

Email sent

Responded
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Webinar
M Landing Page @

Email @ Email | . Form 4 Webinar -
-: Opened . clicked . submission = * : Attendance

Email sent

I Responded
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Youtube Ads
Display Ads
Branded Content
Google Ads

Bing Ads

Social Media

Facebook
Twitter
LinkedIn
Youtube
Instagram

Slack

Offline event

Emailing

Lead Gen
Nurturing

Newsletter

Engaged

Invited
Registered

No show

Sent
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Campaign Member ... Campaigns Campaign Member Status Sets Campaign Member Status Logs

Q Campaign Member Statuses (3)

Default

Status Name Responded

["Emailing”]
C Action €@
Replace all

hange Type Action @

Cr
Do nothing

S

CAMPAIGN MEMBER STATUS WALLOPER
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Tip #6

Exclude no relevant
campaigns from »
your influence
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@ Auto-Association Settings

» ) - T .

Auto-Association

Use auto-association rules to automatically create campaign influe

nce records

~«inpaign influence records

'Y
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cimits

Campaign Influence Eligibility Limits

Limit whether a campaign is influential by specifying the maximum number of days bety

Campaign Influence Time Frame 190 }days

Auto-Association Rules

Tuential by specifying the maximum number of days

;ame EQO ‘days

y additional criteria for automatic association

Save

between a contact’s associ

Operator Value
Association rules specify additional criteria for automatic association |
v| |equals v | [True
o it i v | [not equal to v | [Web Request,Other
1. | Responded v | |equals v | [True :
= v| |equals v||
2. | Type v | |not equal to v | |Web Reg
3. |Responded v| [equals vl v | [--None-- v | ‘
4. |--None-- v | [--None-- VH v, —-None-- v‘ ‘
[ --None-- v | [-~None-- v |
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Bonus Tip

Decide the best
timeframe
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WITH
historical data

‘Opportunity closed date’

‘Pardot created Date’




Columns v February 2021

A Coalis
% Edit Column

Full Name

Opportunity Name Formula

Cpportunity ID X Opportunity.CloseDate -

NA \V/ALL (C A . Py = )
Close Date % DATEVALUE(Contact.pi_ created_date_ ¢)

Pardot Created Date

‘ fx From Created to closed

#PARDREAMIN2021
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Report: Contacts with Opportunities IC

Average From Created to closed

January 2021 February 2021 March 2021 April 2021
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™ #1 - Spend more time planning ™ #4 - Beyond the Trackable
™ #2 - Goals & Campaign Structure ™ #5 - Organizing Campaign member status
™ #3 - Campaign Member auto-association ™ #6 - Exclude no relevant campaigns

from your influence
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Thanks for listening!

WWW.ivicuo.com

You can find me on the social media links
above or hit me up at contact@ivicuo.com
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