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Salesforce Campaigns: The Strategy 
Behind the Tool to Boost your 
Marketing Impact
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Campaigns Implementation
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When talking 
about 
‘Campaigns’ 
we could feel a 
little…
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But we are 
here to share 
our 
experience 
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#6CAMPAIGN
TIPS
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Tip #1 
--
Spend more time 
planning



#PARDREAMIN2021 | 
@PARDREAMIN

REPORTING 

TRACK LEAD 
ENGAGEMENT

CAMPAIGN STRUCTURE 

😿 Lack of alignment on stakeholders 

😿 Lead engagement not tracked so 
not measured

😿 Bad reporting, not useful to make 
decisions

Tip #1
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REPORTING 

TRACK LEAD 
ENGAGEMENT

CAMPAIGN 
STRUCTURE 

😺
Tip #1
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Tip #2 
--
Goals & 
Campaign Structure
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CHANNELS

CONVERSION 
POINT

UMBRELLA 
CAMPAIGN
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Webinar 
Landing Page

Email

Linkedin Ads

Demo Form

Google Ads

SEO

Newsletter

WEBSITE
Webinar Camp.

CHANNEL

CONVERSION POINT

UMBRELLA CAMPAIGN

Offline

Linkedin Ads

Webinar Landing Page

Webinar Campaign

Tip #2
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CHANNELS

CONVERSION 
POINT

UMBRELLA 
CAMPAIGN
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Use Record Type 

Tip #2
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Use Custom Fields for filters

Use Record Type 

Tip #2
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Use Custom Fields for filters

Use the Date fields of Campaign and 
Campaign Members

Use Record Type 

Tip #2

Custom Fields

Native Date Fields
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Use Custom Fields for filters

Use the Date fields of Campaign and 
Campaign Members

Use Parent Campaign for Umbrella 
Campaign

Use Record Type 

Tip #2

PARENT: 
202107_WEBINAR_AllAboutMyProduct
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Tip #3 
--
Campaign Member 
automated association
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Automation Rules

Engagement Studio

Completion Actions

Custom Redirect 
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Automation Rules

Engagement Studio

Completion Actions

TIP #3
---

Record-triggered
Flow

Custom Redirect 
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Email

Linkedin Ads

Facebook

Launch Camp.
WEBSITE

www.mywebsite.com

www.mywebsite.com?utm_medium=Email&utm_source=LeadGen
&utm_campaign=2021Q3_ProductLaunch_Email

www.mywebsite.com?utm_medium=PaidSocial&utm_source=Link
edin&utm_campaign=2021Q3_ProductLaunch_LKads

www.mywebsite.com?utm_medium=SocialMedia&utm_source=Fa
cebook&utm_campaign=2021Q3_ProductLaunch_FB

Tip #3
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Email

Linkedin Ads

Facebook

Launch Camp.
WEBSITE

www.mywebsite.com

www.mywebsite.com?utm_medium=Email&utm_source=LeadGen
&utm_campaign=2021Q3_ProductLaunch_Email&SFCID=7013O0
00000H1ioQAC

www.mywebsite.com?utm_medium=PaidSocial&utm_source=Link
edin&utm_campaign=2021Q3_ProductLaunch_LKads&SFCID=70
13O000000Ty0o3C

www.mywebsite.com?utm_medium=SocialMedia&utm_source=Fa
cebook&utm_campaign=2021Q3_ProductLaunch_FB&SFCID=701
3O000000B5uTDEc0

Tip #3
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MY WEBSITE

www.mywebsite.com?utm_medium=Email&utm_source=L
eadGen&utm_campaign=2021Q3_ProductLaunch_Email&
SFCID=70100021452

SFCID=
70100021452
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MY WEBSITE

www.mywebsite.com?utm_medium=Email&utm_source=L
eadGen&utm_campaign=2021Q3_ProductLaunch_Email&
SFCID=70100021452

SFCID=
70100021452

Name

Email

SFCID (hidden)

SUBMIT
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MY WEBSITE

www.mywebsite.com?utm_medium=Email&utm_source=L
eadGen&utm_campaign=2021Q3_ProductLaunch_Email&
SFCID=70100021452

SFCID=
70100021452

Name

Email

SFCID (hidden)

SUBMIT
SFCID=

70100021452
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LEAD OBJECT

SFCID=
7013O000000H

1ioQAC

Tip #3
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LEAD OBJECT

SFCID=
7013O000000H

1ioQAC
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LEAD OBJECT

SFCID=
7013O000000H

1ioQAC
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Tip #4 
--
Beyond the Trackable
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Email

Launch Camp.
WEBSITE

www.mywebsite.com

www.mywebsite.com?utm_medium=Email&utm_source=LeadGen
&utm_campaign=2021Q3_ProductLaunch_Email&SFCID=7013O0
00000H1ioQAC

Tip #4
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Email

SEO

Social Media

Launch Camp.
WEBSITE

www.mywebsite.com

www.mywebsite.com?utm_medium=Email&utm_source=LeadGen
&utm_campaign=2021Q3_ProductLaunch_Email&SFCID=7013O0
00000H1ioQAC

www.mywebsite.com

www.mywebsite.com

Tip #4
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document.referrer



#PARDREAMIN2021 | 
@PARDREAMIN

MY WEBSITE

www.mywebsite.com Referrer =
http://www.link

edin.com

Name

Email

Referrer (hidden)

SUBMIT

Referrer =
http://www.link

edin.com
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Referrer =
http://www.link

edin.com

LEAD OBJECT
 Referrer =

http://www.link
edin.com

Tip #4
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Tip #5 
--
Organizing 
Campaign member 
status 



#PARDREAMIN2021 | 
@PARDREAMIN

Question: 
What’s 
responded?



#PARDREAMIN2021 | 
@PARDREAMIN

Webinar 
Landing PageEmail

WEBSITE
Webinar Camp.

Email sent Email 
Opened

Email 
clicked

Form 
submission

Webinar 
Attendance

On Demand

Tip #5
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Webinar 
Landing PageEmail

WEBSITE
Webinar Camp.

Email sent Email 
Opened

Email 
clicked

Form 
submission

Webinar 
Attendance

On Demand

Responded

Tip #5
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Webinar 
Landing PageEmail

WEBSITE
Webinar Camp.

Email sent Email 
Opened

Email 
clicked

Form 
submission

Webinar 
Attendance

On Demand

Responded

Tip #5
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Webinar 
Landing PageEmail

WEBSITE
Webinar Camp.

Email sent Email 
Opened

Email 
clicked

Form 
submission

Webinar 
Attendance

On Demand

Responded

Tip #5
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CAMPAIGN MEMBER STATUS WALLOPER
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Tip #6 
--
Exclude no relevant 
campaigns from 
your influence
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Bonus Tip
--
Decide the best 
timeframe
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WITH 
historical data 

‘Opportunity closed date’ 

-

‘Pardot created Date’

Talk to your Sales 
Team

WITHOUT 
historical data 

📐�� ♂
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#6CAMPAIGN
TIPS

😺 #1 - Spend more time planning

😺 #2 - Goals & Campaign Structure

😺 #3 - Campaign Member auto-association

😺 #4 - Beyond the Trackable

😺 #5 - Organizing Campaign member status

😺 #6 - Exclude no relevant campaigns 
from your influence 
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Thanks for listening!

You can find me on the social media links 
above or hit me up at contact@ivicuo.com

www.ivicuo.com
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