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Why Connect Your Data?
1. Break down team verticals.

2. Segment your audiences from anywhere.

3. Get a 360 degree of your customers.

4. Enrich your Salesforce data with marketing interactions & insights.

5. Personalize your content using any data point at your fingertips.

6. Create human touch points to get the deal over the line.



What does the 
Marketing Cloud 

Connect do?

Bidirectional data sync

Salesforce data powering 
Marketing Cloud

Marketing Cloud interactions 
recorded in Salesforce



Target the Perfect Audience 



How do we choose who to send to?



Use Your Data Wisely!



Personalise Your Content



Get the Right Message to the Right Person



Send from where your users 
are working



Send to a Single Lead or Contact

Somebody is requesting a 
one-off email? 

No problemo!

No more hacky work-arounds 
thanks to sending a one-off 

email directly from Salesforce. 



Send to Reports Send to Campaigns

Let Your Sales & Service Teams Do 
Your Segementation

* Add the contact or lead as a campaign 
member. 
* Benefit from Common fields.* Need the Record ID & Email Address



Send to a 
report or 

campaign from 
Salesforce

Send to a report 
or campaign 

from Marketing 
Cloud Email 

Studio

Use contact 
data to filter 
on Journey 

Sends

Automate 
Salesforce 

Sends from 
Automation 

Studio

Pick Your Poison ‘ahem’ Send Method



Break Down Team Verticals 
with Journey Builder



Use Your Salesforce Data to Drive Your 
Customer Journeys



Getting Your Two Systems to Speak



Enriching your CRM data 
with Marketing Cloud touch 
points



Oh the Salesforce 
activity possibilities!



View Tracking Data from Salesforce



Let’s review…



Why connect your data?
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Thank you!
We appreciate your attendance at this session. If you have any 
questions please reach out to us via Goldcast or use the information 
below. We hope you enjoy the rest of the conference!

Vicki Moritz-Henry
LinkedIn: https://bit.ly/VickiMoritzHenry
Twitter: @VickiHenry63


