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Goal of Panel

Learn how our panel of trailblazers have implemented
compliance solutions in their own organizations. In this
session, we will explore the basics of different options you
have as an Administrator to capture and process email
consent and what are some learned lessons from the
process by our panelists.




Panelists

Hannah Horning Bonnie Mulholland

Demand Generation Manager Marketing Manager

ArcherPoint -« Cint

Ben LaMothe Krystle Solomon

Marketing Cloud Account Marketing Automation

Engagement (Pardot) Solutions P Strategist

Architect
Sercante

BDO Digital



Question 1

What are some of the leading email
compliance regulations enforced
today and who does it affect?



Question 2

For those looking to expand their
knowledge on email compliance, what
resources would you recommend?



Question 3

What immediate actions would you
recommend to get started with
implementing an email compliance
program?



Question 4

Can you talk about some of the pros
and cons of managing email consent
across brands within a single business

unit.



Question 5

What are some pro tips listeners can
take with them if they are looking to
start or refine their email
compliance program?



Question 6

What was your experience with executing a
single opt-in versus a double opt-in
process - and - which method have you
found to produce a better quality
audience and customer experience?



That’s a wrap!



Regqulations
CAN-SPAM
CASL

GDPR

Salesforce Best Practices

Best Practices for Creating Email Templates
Prospect Mailability Status
Manage Email Unsubscribe Settings

Reso u rc es Allow Pros' ects to Rgsubscrit?e to Pardot Emails
Considerations for Using Email Preference Pages

Integrations
OneTrust
DataGrail

Cloud Compliance
Securiti

The Spot Blog

Getting Started with a Pardot Email Preference Center
How Much is Too Much in Email Marketing



https://www.ftc.gov/business-guidance/resources/can-spam-act-compliance-guide-business
https://fightspam-combattrelepourriel.ised-isde.canada.ca/site/canada-anti-spam-legislation/en
https://gdpr-info.eu/https://gdpr-info.eu/issues/email-marketing/
https://help.salesforce.com/s/articleView?id=sf.pardot_best_practices_for_creating_email_templates.htm&type=5
https://help.salesforce.com/s/articleView?id=sf.pardot_prospect_mailability.htm&type=5
https://help.salesforce.com/s/articleView?id=sf.pardot_emails_unsubscribe_page.htm&type=5
https://help.salesforce.com/s/articleView?id=sf.pardot_prospect_resubscribe_parent.htm&type=5
https://help.salesforce.com/s/articleView?id=sf.pardot_emails_preference_center_considerations.htm&type=5
https://www.onetrust.com/integrations/
https://www.datagrail.io/
https://cloudcompliance.app/
https://securiti.ai/products/consent-management-platform/
https://thespotforpardot.com/2022/02/21/getting-started-with-a-pardot-email-preference-center/
https://thespotforpardot.com/2018/07/27/how-much-is-too-much-in-email-marketing/
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