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What Is the Connector?

Marketing Cloud Connect API User

>

salesforce

salesforce marketing cloud

CRM API User

Documentation

Trailhead Module



https://help.salesforce.com/s/articleView?id=sf.mc_co_marketing_cloud_connect.htm&type=5
https://trailhead.salesforce.com/content/learn/modules/marketing-cloud-connect

Why Use the Connector?

Integrate data across
sales, service, and
marketing clouds:

Review tracking data
in your Salesforce
CRM.

Know how an
individual is
interacting with your
brand.

Personalize customer
experiences with CRM
data:

Enable
non-marketers to
send branded
messages.

Allow marketers to
use CRM data to
segment messages

across every channel.

Strengthen engagement
across teams:

Tailor interactions
based on customer
actions.

Create and update
Salesforce CRM based
on marketing
interactions.
Automate sales and
support
communications.




The Connector and Journey Builder



Journeys for Sales Teams

Outward focused: Inward focused:

Welcome new customers Convert leads and assign an
Invite to become a loyalty owner

member Send emails or message to team
Encourage special event members when have a new lead
purchases Create tasks when members
Influence abandon cart have a new opportunity
purchases Update accounts and contacts
Re-engage customers who have Add members to campaigns
disengaged




Journeys for Service Teams

Outward focused:

Send service surveys via email
Follow up with SMS reminder
Invite to personalized newsletter
Ask to review your product or
service

Send thank you for positive
review

Respond to return & cancellation
requests

Inward focused:

Open & close service cases

Send email or message to service
team

Create tasks

Update accounts and contacts
Add members to campaigns




Journeys for HR/Ops Teams

Outward focused: Inward focused:

Send birthday and anniversary Open & close service cases
greetings Send email or message to
Update applicants and hiring HR/Ops team

managers Create tasks

Educate new employees and Update accounts and contacts
guide them through onboarding Add members to campaigns
Recognize milestones and

achievements

Keep employees updated on

business news




Welcome Series

Q ® Exit on day 8

ENTRY EVENT

Welcome Emall 1 3 days Welcome Emall 2 4 days Welcome Emall 3 1day
Journey
NAME
Welcome Series Journey 8 & & § U 2o &o

DATA EXTENSION NAME
Welcome Serles Journey -

2022-07-21T165729753

CRITERIA
Contact:Opt_In_Date__c
WASSET

ENTRY DATA
Contact:1d; Contact:Emall;
Contact:HasOptedOutOfEm
all; Contact:FirstName;
Contact:Interest__c;
Contact:Opt_In_Source__¢

Built by Paola Reynolds




Birthday Journey

® patn 1 Exit on day 14

DATA EXTENSION

Wish List 7 days Birthday 6 days Declislon Split 1day

Bivthday ® Exit on
Coupon 4
Birthday Coupon 2 days

Reminder

Schedule

AUTOMATION NAME

Birthday Jou y Entry

Birthday Fliter Activity

| STATUS

Ah Paused

Built by Stephanie Biret




Survey and Support

80% @ e Yes Exit on minute 21

Random Split Case Survey 20 minutes Click Case Survey Update Case Positive Case 1 minute
Sentiment Sentiment Activity Follow Up

ENTRY EVENT

Case Survey Journey

urvey Journey - 2
08-02T154905303

WHO ho e Exit on minute 21

Contact ID (Contact)

Click Case Survey Update Case Customer Follow 1 minute
Sentiment Activity Up
o, Exit on minute 21
1 minute
ontactId,
ntact:Emall;

HasOpte;

OfEmall
Case:Contact:Firstl

Account:Or

Case:Account:Id;

20% Exit on minute 21

Case Survey 21 minutes

Built by Caitlin Holland




New Sales Journey

1 Join

T R e 7 days Decision Split 2 Loyalty Pre- 7 days 3 General 5 minutes Click 3 General Task Opportunity 1day
Tent Arriving Order PreOrder Now PreOrder Now
Soon
No Yes @ Exit on day 15 minute 5
Click 3 General 4 Mountain Tent 1day
PreOrder Now Demo Email
No Pre- Exit on day 15 minute 5
Orderedt
Decision Split 1day
DidNOTPre Exit
orcer
3days S Don't Forget 1day
2 Non-Loyalty 3 days Join

Pre-Order

uilt by Paola Reynolds




REPORT

Create Great Customer
Experiences

Discover journey strategles, thelr benefits, and how
best to use this emerging practice to transform or

fundamentally Improve customer experlences.

DOWNLOAD NOW >

WEBINAR
Personalized Financial
Customer Journeys

Get guldance from Salesforce marketing consultants
to create customer Journeys In banking, mortgage,

Insurance, wealth, and capltal markets.

WATCH NOW >

WORKSHEET

Customer Journey Worksheet

Set

Do you want to bulld customer Journeys, but don't

know where to begIn? These worksheets will get you

started on successful customer journey mapping.

DOWNLOAD NOW >

WEBINAR

Mapping Journeys to Drive
Sales

Discover the field gulde to creating Journeys that

drive success In both digltal and physical channels.

WATCH NOW >

g _©

WEBINAR

Intelligent Consumer
Engagement with Data and
Al

The best consumer engagements are so seamless,
they're Invisible. They are....maglc. Learn how to
create maglc moments for your own organization.

'WATCH NOW >
WEBINAR

Connect Sales, Service, and
Marketing with Automation

Learn how Amerlcan Express Implemented
Marketing Cloud to master the art of omnichannel

marketing at scale.

'WATCH NOW >

Resources

Trailhead Module



https://www.salesforce.com/products/marketing-cloud/resources/customer-journey-map-examples/
https://trailhead.salesforce.com/content/learn/modules/journey-mapping

Special Thanks To Our Sponsors

Title

SERﬁA NTE salesforce

Platinum
D-SELECT Htensul < tray.io
Gold
[@ FormAssembly  (@)LeanData  sTack MaixiE  THE SPOT
Silver

” MarketingOps D Goldcast ‘E‘oﬂ:{]gﬁlaﬁgg . E\EJ'ﬁ » F I’ O NT A



' Sheala Vast-Binder, PSM, CAPM.
Training Manager || Certified Salesforce
o Instructor || Speaker || St. Louis Salesforce...

We appreciate your attendance at this ses
qguestions please reach out to us via Go!

Supermums
@shealavb


https://www.linkedin.com/company/supermumsglobal/
https://twitter.com/SupermumsGlobal

