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" Forward-Looking Statements

This presentation contains forward-looking statements about, among other things, trend analyses and future events, future financial performance, anticipated growth, industry
prospects, environmental, social and governance goals, and the anticipated benefits of acquired companies. The achievement or success of the matters covered by such
forward-looking statements involves risks, uncertainties and assumptions. If any such risks or uncertainties materialize or if any of the assumptions prove incorrect, Salesforce’s
results could differ materially from the results expressed or implied by these forward-looking statements. The risks and uncertainties referred to above include those factors
discussed in Salesforce’s reports filed from time to time with the Securities and Exchange Commission, including, but not limited to: the impact of, and actions we may take in
response to, the COVID-19 pandemic, related public health measures and resulting economic downturn and market volatility; our ability to maintain security levels and service
performance meeting the expectations of our customers, and the resources and costs required to avoid unanticipated downtime and prevent, detect and remediate
performance degradation and security breaches; the expenses associated with our data centers and third-party infrastructure providers; our ability to secure additional data
center capacity; our reliance on third-party hardware, software and platform providers; the effect of evolving domestic and foreign government regulations, including those
related to the provision of services on the Internet, those related to accessing the Internet, and those addressing data privacy, cross-border data transfers and import and export
controls; current and potential litigation involving us or our industry, including litigation involving acquired entities such as Tableau Software, Inc. and Slack Technologies, Inc.,
and the resolution or settlement thereof; regulatory developments and regulatory investigations involving us or affecting our industry; our ability to successfully introduce new
services and product features, including any efforts to expand our services; the success of our strategy of acquiring or making investments in complementary businesses, joint
ventures, services, technologies and intellectual property rights; our ability to complete, on a timely basis or at all, announced transactions; our ability to realize the benefits
from acquisitions, strategic partnerships, joint ventures and investments, including our July 2021 acquisition of Slack Technologies, Inc., and successfully integrate acquired
businesses and technologies; our ability to compete in the markets in which we participate; the success of our business strategy and our plan to build our business, including
our strategy to be a leading provider of enterprise cloud computing applications and platforms; our ability to execute our business plans; our ability to continue to grow
unearned revenue and remaining performance obligation; the pace of change and innovation in enterprise cloud computing services; the seasonal nature of our sales cycles;
our ability to limit customer attrition and costs related to those efforts; the success of our international expansion strategy; the demands on our personnel and infrastructure
resulting from significant growth in our customer base and operations, including as a result of acquisitions; our ability to preserve our workplace culture, including as a result of
our decisions regarding our current and future office environments or work-from-home policies; our dependency on the development and maintenance of the infrastructure of
the Internet; our real estate and office facilities strategy and related costs and uncertainties; fluctuations in, and our ability to predict, our operating results and cash flows; the
variability in our results arising from the accounting for term license revenue products; the performance and fair value of our investments in complementary businesses through
our strategic investment portfolio; the impact of future gains or losses from our strategic investment portfolio, including gains or losses from overall market conditions that may
affect the publicly traded companies within our strategic investment portfolio; our ability to protect our intellectual property rights; our ability to develop our brands; the impact
of foreign currency exchange rate and interest rate fluctuations on our results; the valuation of our deferred tax assets and the release of related valuation allowances; the
potential availability of additional tax assets in the future; the impact of new accounting pronouncements and tax laws; uncertainties affecting our ability to estimate our tax
rate; uncertainties regarding our tax obligations in connection with potential jurisdictional transfers of intellectual property, including the tax rate, the timing of the transfer and
the value of such transferred intellectual property; uncertainties regarding the effect of general economic and market conditions; the impact of geopolitical events; uncertainties %
regarding the impact of expensing stock options and other equity awards; the sufficiency of our capital resources; our ability to comply with our debt covenants and lease

. obligations; and the impact of climate change, natural disasters and actual or threatened public health emergencies, including the ongoing COVID-19 pandemic. _ s
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Overview

Interactive Email Forms
AMP for Email
Using the features

What to do next



Interactive Email Forms



Interactive Email IR Drenes

Introduced in 2020

Enabled in Setup > Content Builder Settings e

Edit Email Product Rating

(@9 Properties  (#) Content () Preview and Te:
—_—

Point and click form creation

Subscriber interactions from the inbox WRITE A REVIEW

Reduce friction and boost engagement

Prebuilt data capture mechanism

Review*

Ability to push data back to CRM




Progressive Profiling ‘

What?

1:22 PM

Collect preferences or demographic data, such as name,
birthday, product preferences, interests etc.

From: Northern Trail Outfitters
To: Manisha Shah

How?

Let's get to know each other!

od t 32 F

Include in an onboarding series or send ad hoc to existing

customers to update their preferences ﬁ
Why?

. _ Let's get to
Improve customer profile completion rates know each other.

We noticed your NTO profile isn't
Use the customer-specific data to power personalization ARG A T R e
products just for you, right to your inbox.

across channels P & &




Reviews and Feedback IR Drenes

2

What?

Collect product reviews, ask for feedback on an experience, or
survey your customers

How?

Enhance existing reviews and feedback solicitations, or think of
additional points in the journey where you might want to
collect data

Why?
Increase feedback and product reviews volume
Use data to improve products, strategy and experiences

Trigger service cases to resolve bad experiences



Lead Forms IR e

What?
Capture additional information on leads and update your CRM T T———
H OW? Prepare for your personal shopping day

Perfect for anytime when you're gathering information
A follow-up to a conversation
Why?

Leverage the additional data to make the experience more
personalized and your leads more actionable




Service Fo%ms R pees

What?

Initiate service cases and capture relevant information all from
the inbox

How?

Use email to anticipate or create service moments - does your
customer need more information to complete a purchase or
make an appointment?

Why?
Make it easier for customers to get needed help

Route service requests quickly



AMP for Emails



AMP for Email

by SERCANTE

Introduced support in 2021

Enabled in Setup > Content Builder Settings e
p g = M Gmail Q  Ssearch mail B
D= & i msofz0 < > & m
. #  Compose *
Code-based form creation Q oy . B Yo -
O inbox 8 o -
*  Starred Julia Wen INK-42 Sales Cont... - Could you please confirm the contract - Mike Chang added a comment 5:23 PM Py
. . . . © Ssnoozed B INK-42 Sales C
Subscriber interactions from the inbox > it
Brianna, John 2 Tickets  Ticket request #610007 has been approved! — Your ticket has been appro. 12:25PM
Q@ Chats +
- William, me 4 Sup Thank you for your inquiry — We have received your message and .. April 17
ent
R d fr . t H n n d b t n I_ _ n t ®  Tickets Hilton Honors Your Upcoming Reservation #20983746 — Tim Smith, thank you for choosing Hilton..  April 17
e u C e I c I O a O O S e ga ge e - ®  Projects 67 Virgin Atlantic Confirmation for Flight VA2345 SFO to NYC — Wednesday, November 7th 2015, San April 17
~®  Openassignments 20
Jack FW: What “the future of innovation” Looks Like — A good read! Highly recommende. April 17
3 J Acme 20
Data i n fo r iS u d ated at o e n ti e B Sippernsine % Xander Photos from my road trip - Hi all, here are some highlights from my vacation. What April 16
v More Richard, Matthew, me 3 Product Strategy classes — He emailed me about his latest work. Here's what we rev. April 16
B Enterprise UX Sp. ] (WIP) Enterprise.
G reate r d eSi n fl eXi b i | it Peter, Shalini 2 Business trip — Hi, | made a reservation for the hotel you talked about. It looks fan. April 16
g y Roy, Alex, John Jose 5 Book  Book you recommended — About 10 go on a trop and was hoping to leam mo...  April 16

Mizra, Paul, Asher 5 Oops... need to reschedule — No problem Paul! | am free anyitm before four. Let me April 16



AMP Adoption - Crawl




AMP Adoption - Walk
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Great news, Mark!
Your delivery is on the way.

Noethern Trad Outfitters &8 commitied 10 ensuring the
sacure delivery of your Sems. Piease Jot us know of any
detals that may help.

In the event you're not home, where Is the best
place to deliver your Item:

(0 Front dootisiep

A

) Back doorep

. Leave wilh neightor
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AMP Adoption - Run

Thanks for your purchase!

We hope you like your new Cannondale Foray 1
27.5" Women's Bike.

Need help setting up your bike before you're ready o



Email Forms & AMP for Emails

Interactive Email Forms

Provides an easy point and click block
building experience that can be used by
marketers and developers

Supports ~80% of email opens

Great for;

e Interactive forms
e Fallback experience for unsupported
browsers and AMP experiences

AMP for Email

Requires code and will generally need the
support of a developer or agency partner

Supports ~30% of email opens

Great for:

e Inbox interactions
e Real-time email content experiences




Let’s See It Live



What to do next

Continue Learning With:

e Partner Learning Camp

e Using the Interactive Email Form Block

e Using AMP for Email

e AMP for Email Developer Documentation

Y[R e


https://partnerlearningcamp.salesforce.com/s/browse-catalog?plc__recordId=c8fjHFngZeMlL8TYlspsJ9k%2F%2FpoUfmlokt6%2BKt7roB%2FXsUrp0Qvqza7mkC3uFouS
https://help.salesforce.com/s/articleView?id=sf.mc_ceb_interactive_email_form_block.htm&type=5
https://help.salesforce.com/s/articleView?id=sf.mc_es_create_an_amp_email.htm&type=5
https://amp.dev/about/email/







