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Housekeeping

Genius Bars Are Open
11:00am - 1:00pm EST

Session Tracks
organized by product

Session Recordings
available 24 hours
after the event end




Today’s Must Attend Sessions

11:05 am EST: 1:40 pm EST: 2:50 pm ET:

Ask Me Anything: Does It Integrate Supercharge

Marketing Operations With __ ?TipsTo Data-Driven

Edition Getting The Most Out Experiences with
Of Your Integrations Customer Data

(In Pardot) Platform
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Why are we talking about
belonging?

#MarDreamin2022



Martech is
underappreciated
in many orgs

External feedback

& recognition are
sparse

The pandemic
didn’t do us any
favors




40% of people say they feel
isolated at work

80% of employees have felt or feel
lonely at work

49% employees feel lonlier today
than they did before the pandemic

-EY Belonging Barometer



Loneliness is “one of the most toxic

-Cigna Study, LA
Rico-Uribe




Ideas to Unpack Today

Chapter 1:

What might a
supportive community
look like?

Insights from:

Guilda Hilaire,
Salesforce

Chapter 2:

What tools & groups
exist today to build
community?

Insights from:

e Tyler McCord
o Najee Bartley
o Kirsten Schlau

Chapter 3:

How can we all
contribute to building
belonging?

Insights from:

Toni Martin,
Systems to Success




CHAPTER 1
IMAGINING WHAT COULD BE

What might a rtive community
look like? ’

#MarDreamin2022



In the chat:
What kind of social, psychological, and practical
help would make YOU feel supported?

#MarDreamin2022



SWAG, SWAG & more SWAG!

Who will be our 3 lucky winners?

#MarDreamin2022




What “supported” might look like

| have someone who | have peers to use
gets me. as a sounding board.

| have someone to go
to with questions.

| kKnow people like
me.

| have someone
cheering for my
success.

| see a friendly face
at a conference.



Psychological Safety IS Being Able to

=] Give and receive
feedback

Raise issues and
concerns

@ Disagree

@ Ask for clarification s/

WOV

2 | Askdifficult
questions

3

:é: Ask for help

@ Offer solutions to
problems

O :
A Admit errors

[QRQEORN;




Everyone has something to teach you
if you are humble enough to learn.




Interview with a
Thought Leader

Guilda Hilaire
Salesforce | @justguilda

#MarDreamin2022



CHAPTER 2
NAVIGATING

What tools &

#MarDreamin2022



Marketer Career Path on Trailhead

Find the Perfect Marketing Role For You

Learn key skills for the following marketing roles on Trailhead.

Content Marketing Product Marketing Demand Generation

Build brand awareness with engaging
stories. Grow an online presence
with shareable content and learn

Analyze market trends to position
your company’s product(s), and craft
compelling messages across
channels that highlight benefits for
the customer.

Understand your buyers and target
audiences to reach them with

personalized offers. See how real-
time data and account-based
marketing drive demand.

how to use metrics to track success.

Take the Trail Take the Trail Take the Trail

Trailhead.salesforce.com/en/career-path/marketer/

Email Marketing Data Analytics

Marketing Analytics

Drive greater campaign click-through Build a unified customer view across
rates, reengage inactive subscribers,
and grow your subscriber base with

an enterprise email solution.

Explore the data that drives revenue
and inspires customers’ behaviors.
Learn how to use marketing metrics
to personalize the customer
experience.

marketing, commerce, IT, sales, and
service. Boost efficiency with a
customer data platform strategy.

Take the Trail Take the Trail Take the Trail



Content Creators to Follow

TiRIE SP T

by SERCANTE
The Spot The Drip HowToSFMC
Optional description Optional description Optional description

#MarDreamin2022



https://www.salesforceben.com/the-drip/top-salesforce-marketing-blogs/

The Trailblazer Community

d*
ana! The Market s
ce Marketi Mobile

Discussion Members Files & Photos (2,326) 47,780 members

* Pardot B2B Marketing Automation *
ss Ohana! This

ation and its

17,954 members Last active on Oct:

ing Cloud Connect

Market

e to nmunity Group for Marke Cloud Cennect

azers

andn

Show More

1,759 members Last active on Oct

In nce R C o o L etup Group Leaders
Show More

Customer Success Trailblazer
iy Ollkes oday, 6:36 AM * Community Team

#MarDreamin2022



4" slack Communities to Know

A
HowToSFMC)
~ Pardashians _ How to SFMC

. Ohana Slack

#MarDreamin2022



User Groups

Traifby

COMMUNITY

E—



Community Events

»—+ CALENDAR <=«
November, 2022
December, 2022
January, 2023

May, 2023

July, 2023

August, 2023




Salesforce Events

dreamforce conriections “world tour

— — — — — —— e— a— — f—

Sept 14-16, 2023 Date TBD First Up: NYC Dec 8

N



“Official” Recognition Programs

hy | »
MVP
Marketing Cloud specific & All platform, renewed

renewed annually annually with 5 year max



Community Sourced Recognition (VIR e

The Brandies The MarDreamies




Mini Panel: Careers Built
Navigating the Ecosystem




CHAPTER 3
BRIDGING THE G

belonging?

to building

#MarDreamin2022



Real Talk:
Community is not something we

consume, it’s something we
co-create.

#MarDreamin2022



Think on:

How can you extend a hand to
others and create an environment
of inclusion?

#MarDreamin2022



. &

RAILHEAD

Bring your “

o Slack & the Trailblazer
queStIOnS! Community
Linked
User Groups &
Conferences

Social Media




. &

RAILHEAD

Share your 0

Slack & the Trailblazer

knOWInge! Community

User Groups &
Conferences

Thought Leadership &
Blog Content



' appexchange
Contribute

Product Feedback
to the
Ideas Prioritization O

Tweet & Write about
what you want to see

Roadmap




Linked i}
Network & Connect on Linkedin

get to know
people

Show up at events




Spot good
and shine a

light on it

MarDreamies
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When it doesn’t go as planned...

#MarDreamin2022



Things that might take the wind out of

your sail...

Not getting picked to
speak at an event

Not finding a local
group in your area

Posing a tough
guestion and...
crickets

Being passed over
on the nod for MVP
or Champion







Real talk:
No permission needed! Don’t
invent gatekeepers or barriers.

#MarDreamin2022



Interview with a
Thought Leader

Toni V. Martin

Systems to Success & Virtual BA Summit

#MarDreamin2022



A final call to action...

Set a goal of reaching
out to 3 people you
meet at MarDreamin’

Think about how and
where you can share
your knowledge

Think about who you
can build up and offer
support to




salesforce

Pardot & SFMC ATL User Groups present

ARINERIHOURS

A Social Event - Happy Hour
Wed November 2, 2022
5:30-7:50 pm ET

eMezcalito's Cocina & Tequila Bar MAR DREAMN




SWAG, SWAG & more SWAG!

Who will be our 3 lucky winners?

#MarDreamin2022




#MarDreamin2022




