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Agenda
● Understanding the Changes in 

Tracking (3rd-party to 1st-party) and 
how you can leverage 1st-party data 
for advertising

● Marketing Cloud Advertising Solutions

● Use-cases Library

● Product cost, security and Roadmap 
Considerations



The Context



The Changing Landscape
What’s Happening?

Google 3rd-party cookies are set to disappear in July 24.

Concerns about user privacy and control over data led 
to a phase-out while promoting the use of 1st-party 
data and alternative tracking methods.

What’s the Impact on Digital Advertising?

80% of marketers use Google 3rd-party cookies for ads. 
Digital ads Spend for 2023 is estimated at 627 Billions 
USD.

Brands need a new way to target the right audience…

UID2.0 or Audience Matching?



What is Audience Matching?

Audience matching is a strategy that enables 
advertisers to target specific groups of individuals 

based on their first-party data. 



Why you should match audiences with Social 
Platforms?



Salesforce Advertising 
Solutions



MC Advertising and Data Cloud Ad Audiences



Audience Matching Characteristics per 
channel



Features: Lead Capture



Features: Audience Creation



Features: Look-Alikes 
Audiences



Features: Ad Campaigns



Features: Suppression 
Audiences



Use Case Library
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Integration, Security and
Pricing Model considerations



Integration



Security



Pricing Model
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Learn More



Thank You!


