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A new gold rush is upon us



AI applied to MOps - why now?
For the first time, AI is more useful than it is difficult for the 
average end user
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But what can I do with 
generative AI?
● First brushstrokes 

○ What would be a reasonable outline for a 20-min presentation titled “AI-Powered 
Strategies for Next-Level Marketing Operations”

● Bridge gaps in your knowledge
○ Please write a call for Account Engagement’s API that retrieves prospects and 

plots the distribution of Engagement Score
● Best practices

○ Prepare a detailed checklist for hosting a webinar
● Consultant on demand

○ Please prepare a comparison matrix of social media syndication and employee 
advocacy tools

https://chat.openai.com/share/54b0c8e5-5a29-4e22-9a84-155e35a9f691
https://chat.openai.com/share/54b0c8e5-5a29-4e22-9a84-155e35a9f691
https://chat.openai.com/share/bec65229-ad12-4eee-81ca-c45e57a971da
https://chat.openai.com/share/bec65229-ad12-4eee-81ca-c45e57a971da
https://chat.openai.com/share/3fa00a5e-f688-4b1c-b22a-29fbcb5e1a68
https://chat.openai.com/share/682c0cd2-fae2-4d97-be16-1b4777294a82
https://chat.openai.com/share/682c0cd2-fae2-4d97-be16-1b4777294a82


So how do I get started?
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Customer segmentation

Defining your problem to GPT, prompting and receiving answer

https://docs.google.com/file/d/1hlZrSvVVEKO0IHSw4AMRwzq8au3eoxtS/preview


Job title Persona Certainty
Research Director Tech Executive 0.2

IT Tech Executive 0.5

Sr. Analyst Data Professional 0.6

Sr Software Engineer Developer 0.9

Factotum Unclassified 0.1

Senior Software Engineer Developer 0.9

Team lead Tech Executive 0.3

Software Architect Developer 0.8

OpenPower solutions integration Data Professional 0.7

Integration Analyst Data Professional 0.7

Customer segmentation
Result sample



Customer behavioral clustering

Cluster # Cluster name Target

1 Unengaged, some spend Grow engagement

2 Lost cause Free trial

3 Engaged and spending Retain and serve

4 Engaged, not spending much Grow usage and spend
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Customer behavioral clustering
Cluster number Cluster name Target

1 Unengaged, some spend Grow engagement

2 Lost cause Free trial

3 Engaged and spending Retain and serve

4 Engaged, not spending much Grow usage and spend



Optimizing the multi-channel campaign journey
Explore the effectiveness of your marketing operations

ChatEmail

Paid 
Media

Landing 
pages



Right message at the right time

Slow 
track

Fast 
track

Dynamic
content 

Merge 
fields 

Increased 
activity

High 1P 
product intent

3P intent: Cloud 
cost optimization



Personalized content at scale for cost 
optimization

● Select and fill out the “Title/Speaker” slide(s)

● Include the “Thanks to Our Sponsors” slide

● Create an “Agenda” slide. List concepts you will 
discuss in a bulleted list. Each point should 
become its own section

● Develop the bulk of the content and utilize 
section breaks

Prompt

https://chat.openai.com/share/fc2d2e78-b3d2-42d2-bd40-a89799804552


Putting it all together

Voilà!

https://docs.google.com/file/d/1Ms9bqtPtdmnkWaupkndV7GQu3rPQp7UJ/preview


Own your
stack

Get Started 
Few steps away from starting your journey on optimizing your marketing operations function! 

Understand your 
business

Readable data 
format

Be aware of the 
AI biases 



Thanks To Our Incredible Sponsors!



Thank You!
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