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Marketing Attribution





Simply…

Campaigns Contact Opportunity

The science behind finding which marketing initiatives contribute to sales



Clicks Ad

Download 

Browses s
ite 

Clicks in email
Register for 

webinar

Created in 
Account 
Engagement 
& Salesforce







Campaign Influence



Contacts on Opportunities



Out of the Box



First Touch Even Distribution Last Touch

Attribution Models



Auto-association Rules

● Ensure only the relevant 
campaigns are influencing 
your opportunities by 
setting a time frame

● Use rules to set criteria for 
your campaign influence



Auto-association Rules

(Opportunity Created Date 

- Campaign Member Created Date) 

must be < Campaign Influence Time Frame

Association stops when the opportunity closes



Auto-association Rules

2nd Oct
Contact added 
to Campaign

2nd Nov

Opportunity 
created

Campaign 
influences 
opportunity 

31 days

Campaign influence time frame: 
180 days



Auto-association Rules

1st May
Contact added 
to Campaign

2nd Nov

Opportunity 
created

Campaign 
does not 
influence 

opportunity 

185 days 

Campaign influence time frame: 
180 days



Auto-association Rules

2nd Nov
Opportunity 

created

30th Nov

Contact added 
to Campaign

Campaign 
influences 
opportunity 

-28 days 

Campaign influence time frame: 
180 days



Reporting



Where to visualise impact



Where to visualise impact



Where to visualise impact



Where to visualise impact

Source: salesforce.com/ap/products/marketing-cloud/customer-data-platform/ 



Set yourself up for 
Success



➔ Campaign names - these should be clear 
but most of all consistent

➔ Campaign type - this should mirror your 
channels

➔ Campaign hierarchy - this should mirror 
your marketing objectives

Campaigns are Key



➔ Completion Actions 

➔ Automation Rules

➔ Segmentation Rules 

➔ Engagement Studio

➔ Integrations

Automation



➔ Set up contact roles relevant for your 
business

➔ User enablement is key

➔ AppExchange - automate this

Contact Roles



In Summary



Thank You!


