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Beyond the Hype: Let's Talk
About the 'Real' Use Cases for
Data Cloud

Vicki Moritz-Henry Melissa Hill Dees
SAMA Agile Cloud Consulting
Head of Architecture & Digital Transformation
Enablement Strategist
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SAMA - Specialists at Marketing
Automation
Head of Architecture & Enablement
Salesforce MVP
Marketing Champion
Certified Instructor
22X Salesforce Certified
CoFounder Automation Dreamin’
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Agile Cloud Consulting
Digital Transformation Strategist
Salesforce MVP
12X Salesforce Certified
Founder & CEO, askaiai
CoFounder NonProfit Dreamin

CoFounder #foodforce

with Salesforce
#brilliantBeautifulBold



https://www.linkedin.com/in/vicki-moritz-henry-30740b59/
https://www.linkedin.com/in/melissahilldees/
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Goals What & why?

Data Cloud Beyond the hype

Future-proofing




What does Data Cloud do?
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How Data Cloud works its magic &>

Data Sources Connect Harmonize Unify Analyze & Predict Act

CRM Data

] @ =

Qw g/
1P Data Batch and ;
Streaming
3P Cloud Storage Ingestion
oo

ol 4

Analytics and Apps and
Insights Actions

Any Device s
7 o Q B>
APIs & SDKs Scale Data Data Models Business Flows
Intelligence
(O mutesort %
\Ls
Customer Graph ‘/?\'

Al Predictions Activations



What is all the hype about?
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Making your CRM more effective

Saving and visualizing
your customer’s
marketing
interactions

Winning over the
reluctant Salesforce
adopters

Avoiding the LDV
(Large Data Volume)
headaches




DO YOU KNOW
WHO | AM? NeTeLiX
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Don’t you know who | am?!?

How many external applications does your organization use that
do not talk to Salesforce?

® 715

® 16
40+

® 16-40

The average enterprise uses 991 applications.
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Identity Resolution for the win!

Consolidate your
interactions

Getting to the actual
numbers

And what are the
unintended

consequences of
getting it wrong?
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Don’t make me think! M

Do your constituents interact with you via 2 or more
external applications?

80% of customers say experience is just as
important as products.




Future-Proofing Your Investment
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Preparing for the Future

Getting your data
squared away

To better leverage Al
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And all the future

Salesforce products /
updates
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Sexy Al will not make
ugly data sexy.

[t will make it uglier.
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Additional Resources

Guilda's Guide to Data Cloud Resources

Data Cloud Credit Consumption Calculator (Non-official)

Al Readiness Survey

Consequence Scanning



https://www.linkedin.com/pulse/help-where-can-i-find-information-customer-data-platform-hilaire%3FtrackingId=Iu8KKBzEJ%252FTqs5yLGLNA6Q%253D%253D/?trackingId=Iu8KKBzEJ%2FTqs5yLGLNA6Q%3D%3D
https://calculate.endpoint.marketing/
https://psll-05154.llamasite.com/ai-readiness-assessment/p/00Qcc000002xJQWEA2
https://docs.google.com/presentation/d/1D08bPcAhTNOwxefJyY1umFUYaDIJ7muQyAgaGJpNqVo/pub?start=true&loop=false&delayms=5000&slide=id.g156a569cc7d_0_4365

Thank You! |



